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Moblle Entertalnment Industry Value
Chain In China

obile Network Operators
China Mobile, China Unicom, etc.
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Current State Of Chlna S Moblle
Entertainment Market
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Business Drivers In Mobile Entertainment
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Business Drivers In Mobile Entertainment

Satellite communication Wireless call ; g i .
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Business Drivers In Mobile Entertainment
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Successful Business Cases

= A Typical Mobile Entertainment Business Success
Based On Industry Cooperation: “Super Girl”

he Way From Records CP to Mobile Entertainment SP:
s k Mobile

_-._.::__-l_ _..._.[._.L_ __:h— [_ P L_._ L_._.._._l

a - 4 -
— r_.. For -r[ Bt ¢ i b Tr .
S = I .---—---l-lr- P L R e ---il-- s rh beass e BEE | Trrma— -



P T - [

) T LE= el T T 2 e SE - 4k i B . am— | ! —y p—— i

= e et o ity = = o = = h= B Tt e .
_-_L._,_-L__.i_i..,__-[__a.l_-L_.fL_,_,.i'-—__-L.._—.l‘L _.,_.i._,.._.L_._d.p_._q:,. Ty . —— n_.'-[____._..-l.,_ N | T | || ——— —

“Super Girl”

China Mobile

The television station
(Hunan TV)

\
China Unicom

ition Structure Of “Super Girl” (Source: Hunan TV)
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Rock Mobile

Copyright Distributec
+— Sales

Mobile’s Total Income (Source: Rock Mobile)
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General Analysis Of Mobile Entertainment
In China’s Market

= Opportunities And Risks In Mobile Entertainment

".i Mobile Entertainment Business Model
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A g&ology & Strategy Issues In Mobile Entertainment
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Analysis Of Service Providers (SP)

SP’ s Classifications:
= Super Gateway Website SP

= Integrated SP

I.nqll_ependent Copyright SP

"f:'-w
- Professional SP
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Analysis Of Content Providers (CP) .

Three possible development trends:

= To cooperate with terminal manufacturers or deploy
OEM.
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Analysis Of Terminal Market
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Analysis Of Users | Wi

CRBT is very fashionable
\A

Interested in CRBT
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Other reasons

stomers Use CRBT (Source: iResearch)
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Conclusion And Future Prospect

= With 3G licenses granting from Chinese government in
the near future, along with the Olympic Games In
Beijing 2008 and the World Exhibition in Shanghali
2010, and so on, the large scale application of Mobile
- Entertainment solution Is coming, hence, It is no doubt

ffﬁgghere IS a huge business potential in China market.
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